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Introduction 

Berkeley Systems, Inc. is a leader in the computer software business, delivering high-quality, high-profile 
entertainment titles to the expanding consumer market. Berkeley has diversified to meet the demands of 
this exploding market, with three divisions of software development: screen savers, personal productivity 
and educational/family. Although Berkeley’s market segment might awkwardly be labeled “utilitainment” 
(a combination of entertainment and utility), their products are more closely represented by the widely 
identified corporate mascot, the Flying Toaster™. 


Background 

The Flying Toaster character debuted in Berkeley’s first hit product, After Dark®. After Dark is a screen 
phosphor saving utility that places entertaining images on computer screens that are left idle. This 
product has sold well over two million copies and is arguably the computer industry's best known 
software product, appearing prominently on computer screens worldwide. Users love After Dark for its 
entertainment value, yet customers who would never buy a computer game choose After Dark because of 
its utility value. This combination of “gut appeal” and “rationale for purchase” is unbeatable, and is the 
basis of Berkeley’s past and future successes. It is no wonder that a winged appliance, the embodiment of 


whimsy and function, has become Berkeley’s corporate symbol. 


Berkeley Systems was founded in 1987 by Wes Boyd and Joan Blades, and has operated profitably 
throughout its seven year history. Wes Boyd, Berkeley’s President and CEO, brought 15 years of pro- 
gramming experience to Berkeley Systems, and created its first three products: inLARGE™, Stepping 
Out™, and outSPOKEN™. Berkeley, with no outside capitalization, grew to $1 million annual sales and 
15 people by 1989 based on these innovative, but traditionally positioned, utility products. 


In late 1989, Berkeley’s business changed fundamentally with the introduction of After Dark version 1.0, 
and the expansion of its management team to include Nick Rush and Jack Eastman. Nick Rush, 
Berkeley’s Executive Vice President of Product, brought with him both entertainment industry exper- 
ience and a technical background. Jack Eastman, Berkeley's Vice President of Engineering, is a former 
Lawrence Berkeley Lab physicist and the creator of After Dark. Berkeley’s broadened management team 
quickly identified the strengths of After Dark in the consumer software market and built upon the 
success of After Dark with version 2.0, which was introduced in August 1990. 
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With the introduction of After Dark 2.0, revenue at Berkeley Systems skyrocketed. In fiscal year 1991, 
revenue of $4 million grew to $14 million in fiscal 1992, to $20 million in fiscal 1993, and to $25 
million in fiscal 1994. This growth was reinforced by the successful introduction, in 1991, of After Dark 
for Windows™ and More After Dark for Macintosh®. Star Trek®: The Screen Saver became Berkeley's 
first licensed product in 1992, followed by The Disney® Collection Screen Saver in 1993, Marvel 
Comics® and Star Trek® Screen Posters™ , The Simpsons™ , The X-Men™ and Star Trek: The Next 
Generation® Screen Savers in 1994. In early 1995, an exclusive worldwide contract was signed between 


Berkeley and Warner Bros., covering Berkeley’s three areas of software development. 


A key element in the success of Berkeley’s products is the company’s diverse artistic talent. This effort is 
lead by Igor Gasowski, Berkeley’s Vice President of Art, who joined the company in late 1990 with a 
background that includes design and art retailing. 


In late 1992, finding itself in the middle of an exploding consumer marketplace, Berkeley made a solid 
commitment to growth and expansion with the acquisition of venture capital, the first outside investment 


in Berkeley Systems. Berkeley selected Hummer Winblad Venture Partners and Burr, Egan, Deliage for 
this funding. 


In June 1993, Berkeley Systems became the first software developer to offer power-saving software that 
supports the Environmental Protection Agency’s Energy Star™ Program. Berkeley calls the new power 
management technology EcoLogic™. Energy Star certification requires computer products to auto- 
matically power down to less than 30 watts when left on and not in use. Nanao USA Corp. and Sony 
Electronics, Inc. continue to bundle with Berkeley Systems’ EcoLogic technology. 


In 1994, Berkeley Systems widened their scope of software development to include two new divisions, 
Personal Productivity and Educational/Family Software. Subsequently, Berkeley expanded its product 
line to meet the demands of these new divisions. In early summer of 1994, they introduced Launch Pad™ 
Kid-Safe Desktop™, the first fully animated, interactive computer desktop that protects parents’ files 


while children use the computer. Launch Pad replaces the adult desktop with one designed specifically for 
children. 


In September of 1994, Berkeley Systems’ Personal Productivity division produced the Expresso™ 
Calendar and Address Book. Expresso is the first desktop calendar that provides instant access, full 
function, and high quality graphics, working the way a person manages his/her time, not like a computer 


program does. It offers users an easy and convenient system for keeping track of schedules and contacts. 
In early 1995, Julie Wainwright joined the Berkeley Systems executive team as Vice President of Sales 


and Marketing. An industry insider for more than 10 years, Ms. Wainwright brought with her past 
experience in both domestic and international sales, as well as marketing. 
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Corporate Culture 

Located in the famed “gourmet ghetto” near the University of California at Berkeley, Berkeley Systems 
benefits from the Bay Area’s huge high-techtalent pool, which is particularly strong in art and 
technology. 


Each year, Berkeley Systems hosts the After Dark Display Contest, awarding a $10,000 grand prize to the 
programmer or artist who creates the best new After Dark module. In 1994, Berkeley Systems added a 
children’s and a classroom category to their module contest, with prizes such as a Macintosh Performa, 
including a CD-ROM drive and Berkeley Systems’ software. 


With a clear market position and an eye on the future, Berkeley Systems will continue to lead its market 
segment, creating software with attitude. 


Products 
Berkeley Systems offers products for all major platforms, including DOS, Windows, and Macintosh. The 


Berkeley line-up includes: 


¢ inLARGE™: Software magnification to assist the sight-impaired. Introduced for the Macintosh in 
1986. (Street Price $195.00) 


°* outSPOKEN™: The award winning talking interface for blind users was introduced in 1989 for 
Macintosh and 1994 for Windows. (Street Price $595.00) 


e After Dark®: The world’s first modular screen saver was introduced in 1989 for the Macintosh, 1991 
for Windows, and 1993 for DOS. (Street Price $29.99) 


¢ The Complete After Dark Collection: One CD-ROM loaded with more that 80 After Dark 
displays! Includes After Dark 3.0 plus More After Dark and 2.0 classics. Released in September 1994. 
(Street Price $39.99) 


¢ More After Dark: Features over 25 add-on displays for After Dark. Was introduced in 1991 for 
Macintosh and 1993 for Windows. (Street Price $24.99) 


¢ Star Trek®: The Screen Saver: Captain Kirk and the crew of the U.S.S. Enterprise battle dreaded 
phosphor burn-in, in this 1992 utility program for Macintosh and Windows. (Street Price $29.99) 


¢ The Disney® Collection Screen Saver: Mickey, Donald, Goofy, and other Disney characters bring 
magic to the screen. Introduced in October 1993 for Macintosh and Windows. (Street Price $29.99) 
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¢ Marvel Comics® Screen Posters™: Fantastic Four, Spider-Man, X-Men, Silver Surfer images, and 
more, made available for the first time in November 1993. (Street Price $19.99) 


e Star Trek® Screen Posters™: Over 35 of the greatest images, from all six Star Trek motion pictures, 


are standing by for use as desktop pictures and a slide-show screen saver. Introduced in May 1994 for 


Macintosh and Windows. (Street Price $19.99) 


e The Simpsons™ Screen Saver: Fifteen hilarious, animated displays include Bart, Homer, Marge, 
Maggie, Itchy, Scratchy, Grampa, and many others. Features voices, sounds, music, power 
management, and password protection. Introduced on diskette in 1994 for Macintosh and Windows 


and in February 1995, on CD-ROM. (Street Price $29.99) 


¢ The X-Men™ Screen Saver: Wolverine, Cyclops, Rogue, Storm, Magneto and other X-Men 
favorites make for a powerhouse animated screen saver! Introduced in October 1994 for Macintosh 


and Windows. (Street Price $29.99) 


e Star Trek: The Next Generation® Screen Saver: Over a dozen animated displays featuring Capt. 
Picard, Lt. Commander Data, The Borg and the U.S.S Enterprise crew. Introduced in October 1994 
for Macintosh and Windows. (Street Price $29.99) 


¢ Launch Pad™ Kid-Safe Desktop: An interactive desktop environment that protects parents’ files 
while children use the computer. Introduced in June 1994 for the Macintosh and February 1995 for 
Windows. Available on diskette and CD-ROM. (Street Price $29.99) 


e Expresso™ Calendar and Address Book: The first desktop calendar that combines instant access, full 
function, and high quality graphics. Introduced in September 1994 for Windows and Macintosh, 
and on CD-ROM in February 1995. (Street Price $19.99) 


¢ StarDate™ Calendar and Address Book: Based on the powerful Expresso Calendar and Address Book 


engine, StarDate features a variety of dynamic background looks inspired by Star Trek: The Next 
Generation® . Introduced in October 1994 for Macintosh and Windows. (Street price $19.99) 
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Selected Awards 


1994 


1993 


1992 


1991 


1990 


MacUser Eddy Award — Editors Choice: Best Desktop Diversion 
Star Trek: The Next Generation 1.0 


Child Magazine — Child’s Best All-Purpose Software, Ages 3 to 8 
Launch Pad 1.0 


Institute for Childhood Resources — 10 Best Children’s Software for 1994, 
100 Best Children’s Products for 1994 
Launch Pad 1.0 


Multimedia World — Reader’s Choice Award 
After Dark 2.0 


Software Publishers Association — Codie Award: Best Utility Software 
The Disney Collection Screen Saver 1.0 


Australian Macworld — The Joy of Mac Awards: Best Screen Saver 


The Simpsons Screen Saver 1.0 


Windows Magazine — Reader’s Choice Award 
After Dark 2.0 for Windows 


MacUser Eddy Award — Editors Choice: Best Desktop Diversion 
Star Trek: The Screen Saver 1.0 


PC Sources — Top 100 Direct Products 
After Dark 2.0 for Windows 


Macworld World Class Award — Utility System Enhancement 
After Dark 2.0 


Windows Magazine — Top 100 Products 
After Dark 2.0 for Windows 


MacWEEK ~— Editor’s Choice Award 
After Dark 2.0 


Computerworld — Smithsonian Award: Heroic Use of Information 


outSPOKEN for Macintosh 
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